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{ Executive Summary »

The domestic package SW market growth rate is below the global market
growth rate. In addition to the fact that the domestic package SW market has
matured, there are a few more factors that hinder the industry vitality. In the
consumer market, the usage rate of illegal SW is pretty high due to the low
recognition of SW value and simple pricing. In the B2B market, industry
prefers the low-priced SW. As the old practice continues, it is required to

change value perception of SW for buyers.

Therefore, there is a growing need to encourage the SW market through a
new customer-oriented approach that can boost private demand. In other
words, it is necessary to establish a strategy that considers product and price
at the same time from the customer’s point of view, and it is time to develop
a smooth guidance strategy such as 'Nudge’ for the private sector. In overseas,
behavioral economics strategies are discussed and utilized in order to explain
and respond to market failures caused by human irrationality. In Korea, it is
necessary to establish a behavioral economics SW pricing strategy considering

the characteristics of consumers who do not purchase reasonable alternatives.

Based on the above needs, a win-win strategy that can expand the SW
industry size has been presented by examining SW characteristics and price
structure, behavioral economics SW price strategy cases, and actual company
success cases. The active review of this strategy will contribute to the
development of the SW industry indirectly by improving the satisfaction level
of the existing products at the customer level and maximizing the profits at
the enterprise level. In particular, a rationale about value-based pricing should

be provided for newly developed products in terms of new business entities
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such as small and medium-sized software companies and start-up app

developers who are concerned with marketing strategies related to technology

commercialization.
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BASIC STANDARD PREMIUM
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PDF, PSD, Ai, EPS File

PDF, PSD, Ai, EPS File

Revision + Vector Source File + + Vector Source File +
Unlimited Revision Unlimited Revision

High Resolution 0 0 0
Logo Transparency 0 0 0
Vector File X 0 0
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Source File X 0 0
Social Media Kit - - 0
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escription
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High Resolution o} 0 0
Logo Transparency 0 0 0
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o (FFA HF YA 2 VI ES We UF9 YA 2FOE Fohg

- Adobe : 2 d HAFEH ¢ o] FH 71X FH | IF golalx maL
AlsskA il dom, AWS oA 28 H+= Adobe Creative
Cloudst A&

- Microsoft : 7]&9] I 7|1A 8 oxx =278 tjil
oot AF= FH5E 3
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E ]
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9
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-

a7 AdEH o] ~(APl:  Application Programming Interface)&

83 gt v 2Yy2x EFAE AA
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