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Untact Culture Spread and Unmanned Trends in
Retail Industry

MO JEON, Yi Seul Y512 Researcher, SPRi ® jys@sprikr
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The spread of the non-contact culture that favors non-face-to-face transactions has led to
changes in the retail industry, such as unattended payments and unmanned stores through
kiosks. The technology has evolved from ordering and payments through kiosks to replacing
human tasks. Unmanned shops have the advantages of simplifying the calculation process and
reducing labor costs, but they have the disadvantages of high technology investment burdens
and difficult use of the digitally marginalized. Considering the trends and pros and cons of
unmanned stores that have recently become a retail industry trend, it is necessary to establish
a correct corporate strategy for the introduction of unmanned stores.
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Market size of unmanned retail industry in China(CNY million)

3,500 3300

3,000
2,500
2,000

1,500
1110

1,000

500 200
40

2017 2018E 2019E 2020E

X% XI& : iResearch(2017), China Unmanned Retail Industry Research Report
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